
Modernising the authentic Irish pub and capturing your share of 

the ôpub touristõ market:

Visiting a traditional Irish Pub has been cited by tourists as one of the 

top reasons for visiting Ireland. We take a look at how to leverage 
seasonal custom.
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Summary

1. Importance of Irish pub to the tourism industry

2. Changing trends in consumer expectations & behaviour

3. Strategies adopted to capture more of that market :
ï Modern tweaks to Irish pub used to capture tourism business

ï Mercantile Case Study

4. The road to success is more than one operator ï

how industry needs to work together





Group Portfolio

ÅMercantile Group owns and operates a diverse group of Bars, Late 

Night Venues, Restaurants, Clubs and Hotel in Dublinôs City. 

ÅOwned and operated by Frank Gleeson and supported by investor 

interests, each business offers a unique experience, from the live 

music nights at Whelanôs to the party bar atmosphere at The 

Mercantile and the unique clubbing experience of Opium Rooms. 

ÅThe company prides itself on its ability to exceed customersô 

expectations and to provide an unforgettable evening for all its 

visitors. With award winning chefs and a renowned live 

entertainment team, all hospitality needs can be catered for.







Accreditations, Partnerships & Awards

For more information on our group please visit

www.mercantilegroup.ie

http://mercantilegroup.ie/wp-content/uploads/2011/04/Failte_Logo2.jpg
http://mercantilegroup.ie/wordpress/uploads/2011/04 Irish_Hotels_Fed_Logo.jpg
http://mercantilegroup.ie/wp-content/uploads/2011/04/Restaurants_Ass_of_Ire_Logo.jpg

